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Mastercard's latest campaign film 

features Mahendra Singh Dhoni tracing 

the growth of India since independence. 

They expressed the gratitude towards the 

freedom fighters along with the small and 

medium enterprises for making India 

economically strong, self-reliant and 

resilient. The new campaign is an 

extension of Mastercard’s Team 

Cashless India initiative that aims to 

empower small merchants with digital 

payments. 
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HAVELLS BRINGS 'SHOCK KA 

VACCINATION' TO PROMOTE 

ELECTRICAL SAFETY 

 

INDIGO CONSULTING BAGS 

MANDATE FOR L’OREAL PARIS 

 

Havells India has launched a digital 
campaign #ShockKaVaccination, in a 
bid to promote electrical safety through 
its Residual Current Circuit 
Breaker (RCCB) product range. It 
urges consumers to install circuit 
protection devices to protect 
themselves and their family from 
electrical shocks. The digital film 
visually emphasises on the risk of an 
electric shock in the absence of RCCB 
a very simple yet vital device which 
should be a part of every home. 

FROM FACULTY 

MENTOR’S DESK: 

 Dear Reader, 
 
The COVID 19 pandemic 

has taken a toll on our 

health and patience. On 

one hand, reports are 

coming about fresh 

infected cases and on the 

other hand, the corporate 

houses are desperately 

trying to maintain 

economies of scale. 

Business growth has 

taken a sharp downturn 

raising doubts about 

market sustainability 

issues. Some of the 

sectors are almost on the 

verge of extinction. The 

corporate bigwigs are 

seemingly focussed to 

identify the survival 

strategies and rescue 

their business. 

In this situation, 

VIPANAN has earnestly 

tried to portray a ray of 

hope through its collation 

of important news items in 

this edition. I hope you will 

all enjoy reading it 

Happy Reading, 

Dr. Pinaki Ranjan           

Bhattacharyya              

 

 

MASTERCARD AND DHONI 

CELEBRATE THE CONTRIBUTION 

OF SMALL MERCHANTS TOWARDS 

INDIA’S DIGITAL REVOLUTION 

 

L’Oreal Paris awards Indigo 

Consulting, Public is Groupe’s digital 

marketing and business transformation 

company, with its complete digital 

marketing mandate. The account was 

won following a multi-agency 

pitch.Indigo Consulting will offer 

solutions across digital marketing, 

ORM, and analytics, as well as manage 

high velocity e-commerce content 

operations for the beauty brand and be 

responsible for brand engagement and 

commerce on digital platforms. 

 

TIMES NETWORK LAUNCHES INDIA 

REVIVAL MISSION CAMPAIGN 

 Broadcast Network, Times Network has 

announced the launch of India Revival 

Mission (IRM), a mega campaign aimed 

to shape decisive strategies and 

policies to reboot, reload and relaunch 

the economy.An ongoing thought 

leadership platform by the Network, 

India Revival Mission conducts series of 

curated initiatives through discourses 

and deliberations with global 

visionaries, key policymakers, 

influencers and corporate leaders who 

share their vision and actionable 

insights to accelerate India’s economic 

resurgence. 

 

https://brandequity.economictimes.indiatimes.com/tag/campaign
https://brandequity.economictimes.indiatimes.com/tag/mahendra+singh+dhoni
https://brandequity.economictimes.indiatimes.com/tag/india
https://brandequity.economictimes.indiatimes.com/tag/digital+campaign
https://brandequity.economictimes.indiatimes.com/tag/digital+campaign
https://brandequity.economictimes.indiatimes.com/tag/electrical+safety
https://brandequity.economictimes.indiatimes.com/tag/residual+current+circuit+breaker
https://brandequity.economictimes.indiatimes.com/tag/residual+current+circuit+breaker
https://brandequity.economictimes.indiatimes.com/tag/rccb
https://brandequity.economictimes.indiatimes.com/tag/indigo+consulting
https://brandequity.economictimes.indiatimes.com/tag/indigo+consulting
https://brandequity.economictimes.indiatimes.com/tag/publicis+groupe
https://brandequity.economictimes.indiatimes.com/tag/beauty+brand
https://brandequity.economictimes.indiatimes.com/tag/broadcast+network
https://brandequity.economictimes.indiatimes.com/tag/times+network
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FLEXIBILITY WILL DEFINE BRAND-

CELEB PARTNERSHIPS IN THE 

POST COVID ERA 

 

JK WHITE CEMENT REBRANDED 

TO JK CEMENT WHITEMAXX 

 
Cement manufacturer JK Cement has 

announced a brand refresh for JK White 

Cement in its all new avatar - JK 

Cement WhiteMaxX. The re-branding 

of JK Cement WhiteMaxX was 

amplified with a digital campaign, 

#AbSabKuchMaxX, which included 

quirky social media content around 

‘MaxX’ and contests to increase the 

engagement. 

 

 

 

 

 

 

MAHENDRA SINGH DHONI AS A 

CULT CHANGING BRAND 

ENDORSER 

 Former India Captain Mahendra Singh 

Dhoni is the second highest grossing 

Indian sportsman, nestled 

between Virat Kohli, and Sachin 

Tendulkar. With his retirement, Dhoni 

might yet follow in the footsteps of 

Tendulkar in staying relevant as 

a brand endorser. Although retirement 

did put a dent in SRT’s earnings from 

endorsements, but then it was still way 

ahead than many current players, 

even including the younger ones. 

 

 

    

Levi Strauss was an 

aristocrat. He didn’t 

wear his brand of denim 

pants because they 

were meant for the 

labor class. 

To say that the COVID-19 

pandemic has changed life all round, 

would be stating the obvious. Not only 

did business come to a halt with a 

screech, going back to work now calls 

for a sea change in the way companies 

operate. This is true for the 

endorsement industry as well, since 

shoots, and events are an integral part 

of any brand-celebrity association. 

Before we get into what the new normal 

looks like for brands and endorsers, 

here’s a snapshot of how things worked 

till now. A celebrity would be contracted 

with a brand for a fixed period of time. 

 

“Most of us have 

experienced wow 

moments. We just 

haven’t taken time to 

think deeply about 

them.”  

          - Michael Hyatt 

 

United Colours of Benetton has 

launched a digital campaign titled 

#UnitedByCause, capturing heartfelt 

stories of kindness warriors who are 

going above and beyond to help the 

ones in need in these unprecedented 

times. The campaign aims to highlight 

this strong emotion and convey that 

‘kindness’ is more than just a feeling 

and as we navigate life in times like 

these, any act of kindness, big or 

small, plays a major role in reminding 

everyone that they are not alone and 

uplifts their spirit. 

 

UNITED COLORS OF BENETTON’S 

LATEST CAMPAIGN CELEBRATES 

KINDNESS 
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https://brandequity.economictimes.indiatimes.com/tag/social+media
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BIGMUSCLES NUTRITION SAYS 

FITNESS REFRESHED WITH 

RANVEER SINGH 

 Nutritional supplement brand, 

BigMuscles Nutrition has launched 

a social media campaign titled 

‘#FitnessRefreshed’ with their brand 

ambassador Ranveer Singh. The 

campaign revolves around the launch 

of their new product – Frotien-which is 

basically India’s first fruit flavoured 

protein that offers 5 amazing fruit-

based flavours to the discerning 

consumers. 

 

 

 

 

The name Adobe came 

from the river Adobe 

Creek that ran behind the 

house of Adobe Systems 

Inc's co-founder John 

Warnock. 

 

 

 

 

 

          

Burj Khalifa is the tallest 

building in the world and 

is constructed by 

Samsung 

 

SUCCESS STORY OF A BRAND - WARBY PARKER 

          – REBELS AGAINST EYEWEAR GIANTS 

 

 

Warby Parker couldn’t just be another “affordable eyewear” line – it’s been done, 

with little success. Co-founder Blumenthal commented that the team took more 

than a year and half to figure out exactly what they wanted to be – a fashion brand 

with a social mission to revolutionize eyewear. Warby Parker doesn’t simply sell a 

price point, or sleek eyewear. Warby Parker shares a frustration and solidarity with 

its customers, that they’ve never tasted from the eyewear incumbents. 
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NETFLIX UNVEILS USER 

INTERFACE IN HINDI 

Streaming entertainment service, 

Netflix has launched its user 

interface in Hindi. This enables Netflix 

members who prefer Hindi to easily 

discover, access and enjoy Indian and 

international films and series. The 

complete Netflix experience in Hindi, 

from sign up to search rows, collections 

and payment, is available across all 

devices on mobile, TV and web. 

 

https://gigaom.com/2012/03/26/at-warby-parker-the-power-of-branding-is-easy-to-see/
https://brandequity.economictimes.indiatimes.com/tag/netflix
https://brandequity.economictimes.indiatimes.com/tag/user+interface
https://brandequity.economictimes.indiatimes.com/tag/user+interface
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SKYPE - First released in 2003, Skype is derived 

from "Sky peer-to-peer,” as in a way to connect 

people together from the “sky” wirelessly. It was then 

shortened to "Skyper." However, Skyper.com was 

already a registered domain, so its developers simply 

dropped the “r” at the end to become Skype. 

 

 

PITTSBURGH ZOO & PPG AQUARIUM - This zoo 

logo looks like a simple tree at first glance. If you look 

in the negative space, though, you’ll see the profiles 

of both a gorilla and a lion facing each other. This 

helps to showcase the wildlife that can be seen at the 

zoo. 

 

 

HIDDEN MEANING BEHIND COMPANY 
BRAND NAME 

INTERESTING STORY BEHIND FAMOUS 
BRAND LOGO 
 

 

Team Marketing Club :- 
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